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Situation

The organizing authority of an event were concerned that competitor advertising could conflict
with event sponsors. (Example: With Audi as the event sponsor, there would be a conflict if
competitors were displaying advertising for Volvo).

The organizing authority therefore required in the notice of race that all boats with competitor
advertising registered their advertising with the organizing authority before the event. Boats with
advertising in conflict with event sponsors would not be entitled to enter the event harbour and
would therefore have to use other nearby harbours instead. Boats failing to register their
advertising with the organizing authority would be excluded from the event.

Question 1

ISAF Regulation 20 — Advertising Code 20.2.2 states: ‘This Code applies to boats and
Competitors while Racing and at all other times when so prescribed herein.’

a) Does the ISAF Regulation 20 apply while boats are docked in the harbour during the
event?

b) Does a competitor have the right to display advertising that complies with Regulation 20
in the event harbour during the event?

Answer 1

a) Yes, see ISAF Regulations 20.2.4 and 20.2.5 for general provisions and 20.4.1.3 for
sponsor flags regulation.

b) Yes, the Advertising Code does not restrict competitor advertising when not racing, except
for general provisions. However, because the Advertising Code does not apply to
competitor advertising when in harbour, it does not prevent the notice of race from limiting
the display of competitor advertising at that time. This could include denial of entry to the
event harbour.

Question 2

Rule 76.1 states that the organizing authority or the race committee shall not reject or cancel the
entry of a boat or exclude a competitor because of advertising.

Would failing to register advertising with the organizing authority before the event be a valid
reason for exclusion?

Answer 2

Registration of advertising before the event is stated to be a condition of entry. This condition
does not break a rule. A rejection or a cancellation of an entry because the advertising has not
been registered is not 'because of advertising', but because of non-compliance with an entry
requirement. Under rule 75.1, a boat is required to comply with entry requirements. It is therefore
open to the organizing authority to act under the first sentence of rule 76.1 if the advertising is not
registered 'before the event' as required.
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There is no provision for organizing authorities to prohibit or limit competitor advertising that might
be in conflict with event sponsors. Provided the advertising is registered as required, rule 76.1
does not permit an organizing authority to reject or cancel the entry of a boat because of
advertising that is in accordance with the Advertising Code.



FEFENKE AR — RN T 2000 LV W B RS 228 1L £ 72 13HIR T 2 BEid7e v, A
ERRDODLNTNDEBDEEINLTVDEIRY . [AERE] 1IZE-> TV A E 2B ICHEO S NH
LIAG A RS E 72130 2 L1, FRAKRICITZFF STV,



